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Entry/Startup name: *
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Country where the startup is based *
FEEE (FAXy v A =2 —CHEEZERSZEW,)

Region where the startup is based - See the following link for UNWTO region division
http://www2.unwto.org/members/states *
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Your name: *
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Your role: *
B 75 72 DI

Do you have a website for your business? Please share the address. *
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Are you a social impact project?
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Which category are you applying for: *
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ONew Technologies - Startups that are developing and promoting a startup with a high
technological component to provide solutions or new services related to the Gastronomic

Tourism sector.

HIBATELr :
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OLocal Impact - Startups that are developing and promoting a project with a high
component of transformation and social improvement in its area of implementation and

that are attached to the Gastronomic Tourism sector.
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OSustainability and Waste Management - Startups that are developing and promoting a
project with a high component of sustainability and/or food waste management related to

the impact generated by tourists
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Organization type *
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OFor-profit &= FIHH%
ONot-for-profit  FEE R

What problem are you trying to solve? *
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What solution do you offer?
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What product/service type are you developing? *
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Describe your business (max. 1200 characters) *
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Which fields/tags is your startup involved in? *
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ODestination management or private management of solutions/products/services developed
around gastronomy as gastronomic tourism products
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OSupply-side configuration seeking balance between sustainable development and the
profitability of the project, maximizing the positive impacts on the community
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OConnection with the market and the user experience in all phases of the trip.
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OThe integration of sustainability in the project’s business plan, specifically the
conservation of local ingredients and the relationship between culture, heritage,
gastronomy, tourism and economic growth
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What is the social, economic or environmental impact of your solution? How do you measure
impact? *
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Which Sustainable Development Goal does your solution align with? Select all

that apply *
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OGOAL 1: No Poverty

OGOAL 2: Zero Hunger

OGOAL 3: Good Health and Well-being

OGOAL 4: Quality Education

OGOAL 5: Gender Equality

OGOAL 6: Clean Water and Sanitation

OGOAL 7: Affordable and Clean Energy

OGOAL 8: Decent Work and Economic Growth
OGOAL 9: Industry, Innovation and Infrastructure
OGOAL 10: Reduced Inequality

OGOAL 11: Sustainable Cities and Communities
OGOAL 12: Responsible Consumption and Production
OGOAL 13: Climate Action

OGOAL 14: Life Below Water

OGOAL 15: Life on Land

OGOAL 16: Peace and Justice Strong Institutions
OGOAL 17: Partnerships to achieve the Goal
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Which milestones have you reached to date? *
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OCore business concept defined
OPrototype/MVP built

O Company registered/incorporated
OFirst external users on the product
OFirst client has paid

OFunding raised
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How many people are working full-time on this startup? *
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How much funding have you raised to date? *
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OBetween $50,000 USD - $100,000 USD
OBetween $100,001 - $500,000 USD
OBetween $500,001 and $1 million USD
OMore than $1 million USD

ONone - we’re bootstrapped
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If you have received funding, who are your investors / funding sources? *
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Who are your main competitors? *
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How are you different than your competitors? *
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OUse of new technologies #7 7z 7z £ 1ir o fif F

OGlobal expansion E AL

OMore sustainable solution X Y Ffe nI E 7z fk 3

OProven business model EFEF D &Y 4 A€ T L

OPartners association strategy BE{&H {4 & 8 U 7- #kig

OEsasier integration with other product/solutions fth @ & i - fi#E & DR S 7
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What are the key challenges facing your startup today? *
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Is there something else you want to add? Why should your startup be selected as a finalist? *
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How did you hear about the program? *
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QOFriend/Connection A1 A /&K A

OBasque Culinary Center N2 7 « 7 Y U — - £ v £ —(BCC)
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Add a LinkedIn or another interesting link for your startup *
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Tell us about your experience and skills and how they are relevant to the startup *
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Tell us about your team, their experience, and why they are the right team for this startup *
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Send us a link to your video
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Upload your pitch deck (100 MB max)
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I have read and fully accept the Terms & Conditions *
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I have read and accept the Industrial and Intellectual Property and Protection of Personal
Data terms *
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By clicking “YES” I consent to the processing of my data in accordance with the specified
terms *
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Basic data protection information

Responsible entity WORLD TOURISM ORGANIZATION (UNWTO)
l'o process and manage vour participation request and vour subsequent participation in the
competition. including the dissemination of the winnng project.

Purposes Electronic transmission of information about events = [J 1 consent
and activities related to the UNWTO and its scope of
action. [J 1 do not consent
Legitimation | Consent of the interested party.

No data communications are planned
| There will also be no data transfers to third countries.

You have the night to withdraw your consent at any time, to refuse processing. to access,
Rights rectify and delete the data, as well as other rights, by means of a written request addressed to
| the UNWTO. to the e-mail address comm(@ unwto.org

Recipients

Additional

. A You can consult additional detailed information about Data Protection in the competition’s
information

terms and conditions available at the following link '
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I authorize UNWTO and the Basque Culinary Center to use my personal contact information
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to inform me about events and activities that may be of my interest *
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Thank you for your submission!
Contact idt@unwto.org and gastronomyventures@bculinary.com if you have any questions.
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gastronomyventures@bculinary.com
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G990TR4PKLpNqw/viewform
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