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Tourism is a vital industry when looked at in 

terms of economics. That is because, when incomes 

rise as a result of economic growth, though 

consumption itself does not saturate, its structure 

changes from materials to services. There are 

limitations to material consumption, therefore, 

as a country becomes more affluent, the needs of 

the people gradually shift to a higher grade of 

services. The tourism industry is an important 

component for making that happen. 

In fact, according to the united Nations World 

Tourism Organization (UNWTO), there were 

806.28 million foreign travelers around the world 

in 2005, which was an increase of 5.5% over 

the previous year, and worldwide revenues from 

international travel increased 7.5% to 68.04 billion 

$US. In both categories, the historical highs were 

attained.

Within that, Japan has been promoting a “Visit 

Japan Campaign” with targets set on developing 

tourism and doubling the number of foreign 

travelers to the country to 10 million by 2010. 

Moreover, the number of visitors to Japan has been 

increasing sharply on the effects of deregulation, 

which includes more countries that do not require 

a visa to enter Japan (Fig. 1).

Fig. 1　Number of foreign visitors to Japan

Note: Prepared by Policy Bureau, MILT from information of Japan National Tourist Organization
(Source) 2007 “White Paper on Tourism”

The number of foreign travelers to Japan in 

2005 increased 9.6% over the previous year (9.0% 

increase in 2006), which was far higher than the 

5.5% increase worldwide. 

However,  i f  we  lo ok  at  r evenue s  f rom 

international travel, the situation of tourism 

in Japan is by no means something to rejoice 

openly about. Speaking broadly, revenue from 

international travel is high given the size of the 

Japanese economy, but Japan, despite having the 

second largest GDP in the world, ranks 13th in 

revenue from international travel (Fig. 2). And, 

Japan is 4th in expenditures for international 

tourism (Fig. 3). Japan's international tourism 

balance is markedly unbalanced at 25.1 billion $US 

in the red.
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Fig. 2 Revenue rankings for internal travel (2005)

(Source) 2007 “White Paper on Tourism”
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